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能性测试，测试结果表明系统满足了农行对 VIP 客户信息管理工作的实际需求。 
本系统实现了对 VIP 客户进行信息化管理，通过建立 VIP 客户基本信息和
财务信息数据库，及时掌握客户资产的变化情况，协助客户经理做好营销计划，
更好地对 VIP 客户进行个人金融业务营销，提升 VIP 客户对农行的满意度，增
加农行在金融市场上的竞争力。















With the continuous reformation and development of economic field in China, 
banking industry acquires unprecedented development, the competition between 
banks is more and more drastic. Individual financial business has become the one of 
the focus of commercial banks under the impact of the Internet financial.VIP 
customers who have high asset value are the most important seizing targets of bank 
and the most important potential buyer of individual financial products. At present,the 
main tasks in VIP customers management of bank are lean management, improving 
customer satisfaction and selling individual financial products to them. Due to 
increasing number of VIP customers and individual financial products, the original 
management mode that arranged by customer manager can no longer meet the 
requirements of the bank market situation. VIP customer information management 
system which can manage the information of VIP customers and assist customer 
managers in selling individual financial products is needed. 
This paper analyses the functional requirements of the Agricultural bank of 
China to the VIP customer information management system ,and then the VIP 
customers information management system for ABC which use ASP.NET 
platform ,SQL Server database and B/S architecture is designed and implemented. 
According to the result of function requirement analysis, the system is divide into 
interface framework, user setting, customers information, marketing module, 
transaction management. And then the paper introduces the design of the system by 
detailed introduction of database, system interface and software flow. Finally the 
functional testing result shows that the VIP customers information management 
system can meet the demand of ABC to the VIP customers management. 
The system will help ABC realize information management of VIP customers 
management. Through establishing VIP customers basic information and financial 















assist customer manager to finish the marketing plan, do better personal financial 
business, improve satisfaction of VIP customers and increase the competitiveness of 
the agriculture bank of China in the financial markets. 
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户进行针对性理财产品营销是目前银行 VIP 客户管理工作的主要任务[5]。 
目前农行 VIP 客户信息管理工作存在管理粗放的缺点，个人金融产品的营销
行为由客户经理自行安排，大量的 VIP 客户资源没有得到充分利用。因此农行急




都推出了自己的客户关系管理软件。如微软推出了 Microsoft Dynamics CRM 系
统是一个高度集成化的 CRM 系统，为使用该系统进行客户关系管理的用户提供
了 SQL Server 报表服务、事务管理、工作流管理，并将客户与产品进行关联，
是零售业和服务业常用的 CRM 管理之一。 








































系统实现了农行对 VIP 客户信息管理工作的要求。 
1.4 论文结构安排 
论文内容结构如下： 
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户信息管理存在的问题，引出对系统的功能需求。
第二章，关键技术介绍，介绍系统开发过程中应用的部分关键技术，如 B/S

























农行 VIP 客户信息管理系统的设计与实现 
 4
第二章 关键技术介绍 
本章主要介绍农行 VIP 客户信息管理系统开发时应用到的相关技术，如 B/S
结构，三层体系构架，ASP.NET 技术，数据库等。 
2.1 B/S 结构 
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